
Alabama ABLE 

Savings Program 

Marketing Campaign Update 5/15/2024



• Mission: Increase awareness and understanding of the 

Alabama ABLE Savings Plan among individuals with 

disabilities and their caregivers.

• Focus: Encourage participation in the Alabama ABLE 

Savings Plan by overcoming misconceptions and 

highlighting its benefits for financial independence and 

quality of life.

Campaign Objectives



T ITLE

total digital billboards in 

Birmingham, Clanton, 

Chelsea, Northport, 

Montgomery, Mobile, Dothan, 

Ozark, Huntsville, Decatur

Digital Outdoor Billboards

2.6MM+

14

total weekly traffic count for

the 14 digital billboards

5 billboard companies used for

the campaign



Radio PSA Distribution

+ Markets: Birmingham, Dothan, Huntsville, 

Mobile, Montgomery, Tuscaloosa

+ Station Groups: Cumulus, iHeart, 

Townsquare, Summit Media, BlueWater 

Broadcasting   

+ These station groups cover the top 5-8 stations 

in Alabama radio markets.

+ We also distributed the radio PSA to 

independent radio stations.



Through April 30, 2024

Streaming Audio

+ Total Impressions – 6,515

+ Audio Completion Rate – 97.89% 

Social Media

+ Total Impressions – 156,123

+ Clicks – 409

+ CTR – 0.26%

Digital Display

+ Total Impressions – 423,983

+ Clicks – 591

+ CTR – 0.14%



April 1 – 30, 2024

Website Analytics

+ Active Users: 2.7K 

Up 182.3% vs. Previous Month

+ New Users: 2.5K 

Up 200.4% vs. Previous Month

+ New User %: 93% 

Up 6.7% vs. Previous Month 

+ Top Traffic Source: 

Digital Banners – 52.8%

Google Organic – 18.4%

Direct – 14.1%

+ Top Pages:

Home Page – 62.9%

FAQs – 6.2%

Open an Account – 4.2%

Eligibility Screener – 2.2%



Questions? 
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